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ONE ASK. ONE GIFT. 
YEAR-LONG MARKETING BENEFITS.

WHAT YOU HAVE MADE POSSIBLE!
For more than 25 years, because of communitywide support and partnerships with businesses like 
yours, the St. Simons Land Trust has become a force in coastal conservation and in nonprofit 
leadership. Below are just a few of the accomplishments you have helped to make possible.
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Protected and Preserved 
Nearly 1,400 Acres

Conserved Natural Habitat & 
Historically Significant 

Properties

Provided Education & Outreach
to Thousands of Residents 

and Visitors

Helped to Increase & 
Enhance Tourism and 
Quality of Life for All

Reduced Risks of 
High-Density Development, 

Congestion, & Traffic

Became a Recognizable Brand 
with a Far-Reaching 

Reputation

Grew Into One of the Most 
Important and Effective 
Nonprofits in the State

Trained & Maintained a 
Dedicated Base of 200+ 
Community Volunteers

Received Accreditation 
with the National 

Land Trust Alliance

We know that local businesses like yours are asked repeatedly throughout the year to sponsor 
events and initiatives throughout Glynn County. The Land Trust, however, will only come to you 
once and offer marketing benefits that last 12 months. Your 2026 SPONSORSHIP covers every 
Land Trust event and project throughout the year. 
 
Once you’ve signed on as a sponsor, you won’t be asked again. But you will be thanked. 
REPEATEDLY.



HOW YOU ARE
ACKNOWLEDGED

LAND TRUST EVENTS

EDUCATIONAL
OUTREACH

2026 Sponsors are promoted before, during, and 
after ALL Land Trust events including special 
receptions, educational presentations, video 

screenings, and community celebrations.

Connect the community with nature by 
being part of these family-friendly events 

on Land Trust properties.

Engage local youth with educational tools that are 
distributed annually throughout the Golden Isles.
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As a 2026 Sponsor, you are publicly 
acknowledged continuously throughout the 
year, exponentially increasing visibility and 

your presence in the community.

Spring 2026 Fall 2026

4,000+ Copies 1,000+ Copies

17,000+
Individuals, Families, Businesses, 

and Partners Reached Through 
Social Media

5,000+
Children, Families, and 

Students Reached Through 
Educational Outreach

40,000 +
Supporters Reached Through SSLT 
E-Newsletters, E-Blasts, and other 

E-Communications

EXPOSURE
To Potential Customers and Clients 
From Across Georgia, the Region, 

and the Country

250,000+
Locals and Visitors Reached

Through Print Media

12 MONTHS
Consistent Recognition and High 

Visibility Marketing for a Full Year

ASSOCIATION
With One of the Most Respected 
Organizations in the Golden Isles

RECOGNITION
As a Partner In Preserving the 

Natural and Scenic Character of 
St. Simons Island

Gascoigne Bluff 
Park

1,400+ 
Attendees

OYSTER ROAST
February 21, 2026

Be part of the most 
iconic community event 
In Coastal Georgia. The 
Land Trust’s signature 

Oyster Roast has 
become the most 

sought-after ticket in 
the region.
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PREMIER SPONSOR

Exclusivity:
• Speaking opportunity at event

Events:
• 10 tickets to the Oyster Roast + access to special   
 sponsor area
• Tickets to other events, presentations, and celebrations

Educational Resources:
• Logo in Passport to Preservation Booklet and 
 Trail Notes

Print Promotions:
• Logo in print promotions at all events
• Logo in local print advertisements
 (Elegant Island Living, etc.)

Digital Promotions:
• Logo in 30 email campaigns and 12 newsletters
• Logo on SSLT Sponsor webpage with link
• Social media exposure: 3 posts
• Special features: sponsor quote and logo in newsletter  
 and social media

STEWARD SPONSOR

Events:
• 8 tickets to the Oyster Roast + access to special   
 sponsor area
• Tickets to other events, presentations, and celebrations

Educational Resources:
• Logo in Passport to Preservation Booklet and 
 Trail Notes

Print Promotions:
• Logo in event print materials
• Logo in local print advertisements 
 (Elegant Island Living, etc.)

Digital Promotions:
• Logo in 30 email campaigns and 12 newsletters
• Logo on SSLT Sponsor webpage with link
• Social media exposure: 2 posts
• Special features: sponsor quote and logo in newsletter  
 and social media

2026 SPONSORSHIP LEVELS
Your sponsorship shows your continued commitment to protecting and

preserving our island and your deep investment in the community. 

Sponsorships are on a first-come/first-served basis. Commitments need to be made by December 31, 2025, to appear 
in 2026 Oyster Roast marketing materials. Sponsors may purchase additional tickets at the discounted member price. 

*SSLT reserves the right to alter, modify, or change events.

$2,500

PARTNER SPONSOR

Events:
• 6 tickets to the Oyster Roast +  
 access to special sponsor area
• Tickets to other events,   
 presentations, and celebrations

Educational Resources:
• Logo in Passport to Preservation  
 Booklet and Trail Notes

Print Promotions:
• Logo in local print advertisements  
 (Elegant Island Living, etc.)
• Logo in select regional ads

Digital Promotions:
• Logo in 30 email campaigns and  
 12 newsletters
• Logo on SSLT Sponsor 
 webpage with link
• Social media exposure: 1 post
• Special features: sponsor 
 quote and logo in newsletter 
 and social media

ADVOCATE SPONSOR

Events:
• 4 tickets to the Oyster Roast +  
 access to special sponsor area
• Tickets to other events,   
 presentations, and celebrations

Educational Resources:
• Logo in Passport to Preservation  
 Booklet and Trail Notes

Print Promotions:
• Logo in print event promotions
• Logo in local print advertisements 
 (Elegant Island Living, etc.)

Digital Promotions:
• Logo in 30 email campaigns and  
 12 newsletters
• Logo on SSLT Sponsor webpage  
 with link

SUPPORT SPONSOR

Events:
• 2 tickets to the Oyster Roast +  
 access to special sponsor area

Educational Resources:
• Name in Passport to Preservation  
 Booklet and Trail Notes

Print Promotions:
• Name in print event promotions
• Name in local print advertisements
 (Elegant Island Living, etc.)

Digital Promotions:
• Logo in 30 email campaigns and  
 12 newsletters
• Name on SSLT Sponsor webpage

$20,000 $15,000

$5,000$10,000


